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Introduction
	Simple daily tasks done by each person can produce different results on each individual, yet on a societal level, certain tasks have the potential to make a big difference in how public health is affected by these actions. Lifestyle is a collection of behaviors and customs that is influenced by the life-long process of socialization, including diets, exercise, use of substances, and more that have the potential to make an impact on health. Lifestyles continue to evolve over time; they can change the dynamic of public health on individual levels, community levels, national levels, international levels, and every level in between. Public health looks at the health of the population as a whole and evaluates how the population’s behaviors affect its overall health. The new modern lifestyle is changing in France; while a lot has stayed the same, many behaviors and attitudes continue to reform and reshape, affecting public health. Compared to the United States, France has a reputation for having a healthier, more moderated diet. There is generally a heavier emphasis on buying local, fresh products, however, recently, there has been a rise of the introduction of fast food and packaged food industries. Numerous factors go into how certain lifestyles may be healthier than another, and the factors do not have to be unanimously healthier or unhealthier. Observing the lifestyle differences of diets between France and the United States will show not only how different lifestyle factors intertwine to affect the overall health of the public, but it will also show how differences in lifestyle factors between different cultures and countries change different aspects of healthcare and aid. 
Common diets in France versus the United States and their impacts on public health 
Diets all around the world will have differences; each diet is influenced by availability and location of resources, traditions set in place, culture and religious aspects, and more. Stereotypically, the French diet consists of its popular staples of cheese, bread, meat, and wine. Comparatively, the American diet consists more of high amounts of red meat, dairy products, processed and fast foods, and added sugars. While diet itself does not solely affect an individual's entire well-being, health consequences are evidently directly parallel with what is consumed. A consistent healthy diet has shown to reduce risk of chronic diseases and improve mental and physical wellness along with the ability to fight disease. There is not a societal influence in France where people always feel as though they need to diet in order to be skinny like models or influencers. The key to French food culture is eating in moderation and finding pleasure in all types of foods when appropriate. Food is such a rich part of French culture; there is little indulgence and guilt when eating foods people love because they do it in moderation and have the restraint to enjoy appropriate and balanced portions of each food. The American culture is very different in the sense that many people believe that unhealthy food automatically means an unhealthy diet. There is a lack of control in the American diet; it is stereotypical and common for portion sizes to be unreasonably large, and usually meals are not balanced enough. Throughout the years, portion sizes in the United States have grown, and there is a direct correlation between the increase in portion size and the rise in prevalence of obesity (Rolls, 2014). The French serving sizes tend to be more practical with the right variety of food in each meal. Americans are used to overeating and large portion sizes that contribute to weight gains. From 1999 to 2017, obesity prevalence increased from 30.5% to 41.9% (CDC). Consuming fast food became a more common trend, and fast food industry revenue increased over time as more and more people in the United States made it a part of their routine (Kolmar, 2021). Obesity has become common in the United States, putting stress on certain parts of healthcare in order to try to lower obesity rates. Obesity can be directly associated with many health conditions and diseases. Not only does obesity have a direct link to individual future health conditions, but there is also a major impact on the economy where healthcare costs become more expensive and common for diseases related to obesity. France’s obesity rates look different from the United States. Only about one in ten people is obese in France (OECD). France spends less money on their healthcare treating diabetes and other diseases related to poor diet than the United States. Because the French diet is more natural and moderated, the prevalence of obesity and diseases linked to obesity is lower in France than in the United States. The unhealthy amounts of fast and packaged food that Americans consume evidently impact public health and the healthcare economy; the United States spends a significantly larger amount of money on tertiary care trying to fix the consequences of obesity when there needs to be a higher stress on primary care to teach society about nutritious diets and eating in moderation similar to the French diet. 
Access to affordable, healthy food
	Access plays a major role in what types of lifestyles communities develop. Accessibility of food not only consists of what food is available, but it consists of what varieties of food are accessible, how long or far does it take to get access to varieties of food, how expensive are different foods, and more. Accessibility of healthy, fresh foods can be linked to consequences of people’s health. If healthy food is a long distance away, or it is too expensive, more often, people will choose the easier, closer, and cheaper option which is not always the healthiest option. Accessibility to healthy foods is important to public health officials because lack of accessibility influences society’s diet which can further lead to consequences in the healthcare economy, the imperativeness for specific healthcare professionals, and the ways in which the public needs to be educated on healthy dieting. Because there is reasonable accessibility to fresh produce in France, fresh produce is a more common aspect of the French daily diet. Less access to packaged foods and fast foods influences the French society’s diet and prevents them from eating unhealthy foods as common as people in the United States. It has been proven that needing a car to access fresh produce impacts public health; public transportation and traveling by foot is more common in France, and usually markets and food are more easily accessed and closer by versus having to drive 15 to 20 minutes for produce in the United States. Between 2013 to 2016, it was found that nearly 37% of adults in the United States consumed fast food on a given day (CDC). The consumption of fast food can be for numerous reasons, one being that there is limited access to healthy food within practical distances for practical prices. Access to affordable and healthy food is an issue in the United States. Food deserts are common in the United States; nearly 39.5 million people, 12.8% of the United States population, live in food deserts (USDA, 2017). People that need to travel long distances just to find fresh produce forces those populations to eat a less healthy diet. Fast food restaurants take advantage of those areas because more people are willing to eat at those locations more often if there are no other choices. More trips to fast food restaurants directly influences those people and their health. There is a direct link between living in food deserts and elevated risk for obesity; long distances to and high prices at supermarkets show significantly higher prevalence of obesity and related diseases (Ghosh-Dastidar, et al., 2014). The recurring cycle of inability to access affordable and healthy food and resorting to packaged and fast food options directly affects the health of the population, but it also potentially affects the different occupations needed in order to treat health conditions and diseases affected by the lack of access.
The culture and growth of fast and packaged food and their effects in France and the United States
The culture of fast and packaged food is very different in France than in the United States. Fast food has become a quick, cheap, and unhealthy way to satisfy Americans. It has been found that many Americans eat fast food so often because of the convenience factor; people do not want to spend the time and money wandering around a grocery store when it is fast and easy to go through a drive through for a cheap meal (Smead, 2018). Americans often have the reputation of being too busy to think about what they eat or drink, and most of the time it is not the most healthy option. Because of fast food convenience, over 20% of American meals are eaten in cars (Smead, 2018). The fast food industry in the United States has grown 2.9% every year on average between 2017 and 2022 (IBISWorld). The growth in frequency of consuming fast or packaged foods have made a negative impact on health. Fast food items are commonly full of sodium which acts as a preservative and enhances taste. The issue with high-sodium diets is that they increase blood pressure which causes stress on people’s cardiovascular system. As fast and packaged food items have become more popular in the United States, there has been a great impact on the obesity pandemic and ways in which public health officials must work to prevent the unhealthy lifestyle. In France, while fast and packaged food is less common, the industry continues to grow as well. Because fast food was not common in the French diet, there have been recent spikes in fast food sales; fast food sales have increased over 260% within the last 17 years (Flemming). A consequence of this growth is the change in healthcare approaches due to erupting challenges and diseases because of the new and evolving diets from what many people in France are used to. The cost of overweight and obesity in France was estimated to have reached more than 20 billion euros in 2012, and the annual cost continued to grow. While this is a lot of money, compared to the United States, France shows less economic healthcare consequences. The United States spends between $147 billion to nearly $210 billion per year on medical costs for obesity (School of Public Health & Health Services at George Washington University). In the United States, 48.3% of men and 39.1% of women were found to consume fast food during lunch (CDC). This differs from France where typical lunch breaks are times for social interaction and a break from work; eating slowly and enjoying company are greatly valued. At 1PM, more than half the population of France is sitting down to eat lunch (Chemin, 2014). As the culture has evolved, many employees do not receive two hour lunch breaks like they used to; now it is more common to have quicker lunch breaks and more frequent visits to fast food restaurants for fast and easy options. 
Conclusion 
	While there are numerous ways in which lifestyles differ between the United States and France, the culture surrounding diets evidently changes effects on public health in each of the countries. Most individuals do not realize how their everyday choices can affect the population as a whole. While certain aspects of a person’s lifestyle may seem normal because it is part of their regular routine, there are many ways in which everyday activities performed by small populations end up changing the entire culture of bigger populations. Just because lifestyles are different and affect public health differently, that does not necessarily mean that the healthcare differences are negative differences, but they merely change how public health officials change their approaches to help the public. Fast and packaged food practices have evidently become more popular for both the United States and France. As years progress, countries all around the world will have to make a choice to continue being reactionary to the consequences of fast food diets or to create new ways to work on changing the diet. 
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